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THE CLIENT

Interactive Girlfriend Date.Al is an Al-powered virtual relationship and companionship
application designed to deliver personalized romantic experiences through emotionally
intelligent Al partners.

The app allows users to choose from thousands of virtual companions with different
appearances, personalities, communication styles, and relationship experiences. Users can
engage in realistic conversations, romantic roleplay, virtual dates, and personalized
interactions based on their preferences, moods, and fantasies.

g PROJECT OVERVIEW

The objective of the project was to strengthen the market presence of
Interactive Girlfriend Date.Al and build a structured user acquisition and engagement
strategy for a highly competitive Al companionship category.
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Our marketing approach focused on improving the app's visibility across app stores,
increasing the effectiveness of paid acquisition campaigns, strengthening conversion
from store visitors to installs, and building long-term engagement through push
notifications, influencer marketing, social content, and performance analysis.

Since Al companion and virtual dating applications operate within a sensitive advertising
category, the strategy also required continuous optimization of messaging and

creatives to comply with advertising platform policies while maintaining the

application's core positioning around personalized Al companionship and virtual
relationships.

REQUIREMENT

The client required a complete app marketing strategy that could:
e Improve app store visibility and organic discovery through App Store Optimization.

® |dentify high-performing and competitor-driven keywords within the Al companion
and virtual dating market.

® |mprove app store conversion through optimized descriptions, screenshots,
and A/B testing.

e Build scalable paid user acquisition campaigns across Facebook, Instagram,
Google, and other advertising networks.

e Create an engagement strategy to improve retention and encourage users to
return to the application.

e Develop influencer outreach strategies to expand awareness among relevant
audiences.

e Track campaign performance, keyword rankings, conversion funnels, and
acquisition KPls.

e Ensure advertising creatives and messaging complied with platform policies
while continuing to communicate the application's core value proposition.
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CHALLENGES

® Highly Competitive Market:
The Al companion, virtual girlfriend, and Al relationship categories contain
numerous competing apps targeting similar audiences and keywords.

® Advertising Policy Restrictions:

Some initial Google Ads campaigns faced policy-related limitations because of
the nature of virtual dating and romantic Al content. Campaign messaging
and creatives had to be carefully adjusted to meet advertising guidelines.

® Keyword Competition:

High-value terms such as Al girlfriend, Al companion, virtual girlfriend, Al dating,
and Al chatbot were competitive, requiring continuous keyword research and
performance monitoring.

® Store Conversion Optimization:

Ranking for keywords alone was not enough. The app's descriptions, screenshots,
visual messaging, and positioning also needed to convert store visitors
into installs.

® User Retention:

Al companion applications depend heavily on repeat conversations and
emotional engagement, making retention and re-engagement an important
part of the marketing strategy.

® Audience Identification:

Finding users most likely to engage with Al companionship required testing
different audience segments, interests, creatives, messaging angles, and
acquisition channels.

® Performance Measurement:

Multiple marketing channels required centralized KPI tracking to understand
installs, engagement, conversion behavior, campaign effectiveness, and

optimization opportunities.
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<& OUR SOLUTION

A complete app marketing and user acquisition framework was developed for
Interactive Girlfriend Date.Al.

® App Description Optimization:

The app store description was updated to communicate the application's key
benefits more clearly while naturally incorporating relevant Al companion, virtual
dating, romantic chatbot, and virtual relationship keywords.

® App Keyword Optimization:

Relevant keywords were researched, prioritized, and updated to improve organic
search visibility and strengthen the app's position within its target category.

® Competitor Keyword Research:

Competing Al companion and virtual relationship apps were analyzed to identify
keyword opportunities, positioning gaps, and search terms with strong
acquisition potential.

® Keyword Performance Tracking:

Keyword rankings and performance were monitored regularly to understand
which terms were gaining visibility and where further optimization was required.

® Screenshot Strategy & Creation:

App store screenshots were planned and created to highlight important selling
points such as realistic Al companions, personalized personalities, romantic
conversations, virtual dating experiences, and customizable relationships.

® A/B Testing:

Different store assets and messaging approaches were tested to identify variations
capable of improving user interest and conversion.

® User Engagement Strategy:

A structured engagement plan was created to encourage users to return to the app
and continue interacting with their Al companions.
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® Push Notification Strategy:

Push notification content was prepared around relevant engagement moments
such as conversation reminders, personalized messages, companion interactions,
and re-engagement opportunities.

® Push Notification Setup:

Engagement tools and notification workflows were implemented to support
ongoing retention campaigns.

® Influencer Marketing Strategy:

An influencer outreach strategy was developed to introduce the application to
audiences interested in Al, relationships, entertainment, lifestyle, and emerging
technology.

® |nfluencer List Curation:

Relevant creators were researched and shortlisted based on audience alignment,
content style, engagement potential, and campaign suitability.

® |nfluencer Outreach Content:

Outreach messaging was prepared to communicate the collaboration
opportunity clearly and encourage creator participation.

® Advertising Account & Campaign Setup:

Advertising infrastructure was established for performance marketing campaigns
across relevant platforms.

® Facebook & Instagram App Install Campaigns:

Meta campaigns were structured to reach potential users through interest-based
and performance-driven targeting focused on app installs.

® Google App Campaigns:
Google campaigns were implemented and optimized to generate installs while
complying with advertising policies.

® Advertising Policy Optimization:

When Google Ads encountered policy-related issues, campaign creatives and
messaging were revised to focus more clearly on the application's Al companion
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experience, personalization, conversation features, and virtual interaction rather
than potentially sensitive romantic imagery or messaging. This helped create a
more policy-compliant advertising approach.

® Third-Party & Additional Ad Networks:

Additional acquisition channels were evaluated to diversify traffic sources and
identify new opportunities beyond Meta and Google.

® Conversion Funnel Analysis:

The user journey from ad impression and store visit through installation and
engagement was analyzed to identify potential drop-off points and optimization
opportunities.

® KPI| Dashboard Creation:

A centralized dashboard was created to track major acquisition and engagement
metrics and provide a clearer view of overall marketing performance.

® Weekly Reporting & Analytics:

Regular performance reports were prepared to monitor campaign activity,
keyword performance, acquisition trends, and areas requiring optimization.

® App Review Monitoring:

User reviews and feedback were monitored to identify recurring issues, understand
user sentiment, and uncover opportunities for product and marketing
improvements.

® Rate Us Pop-Up Recommendation:

Recommendations were provided for strategically requesting ratings from engaged
users to support stronger app store credibility and future organic growth.

® Social Media & Video Content:

Supporting content including videos, reels, and social creatives was developed to
showcase Al companions, personalization features, virtual conversations, and
the overall Date.Al experience.

® Facebook Branding Assets:

Supporting social media assets, including Facebook cover imagery, were created to
maintain a consistent visual identity across marketing channels.
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OUR RESULTS

The app marketing initiative established a stronger and more structured growth
foundation for Interactive Girlfriend Date.Al.

® |mproved App Store Positioning:

Optimized descriptions, keywords, screenshots, and competitor research created
a stronger foundation for organic discovery within the Al companion and
virtual relationship category.

® Stronger Conversion Strategy:

Screenshot optimization, improved messaging, and A/B testing helped create a
clearer and more persuasive app store experience for prospective users.

® Policy-Compliant Advertising Approach:

Initial Google Ads policy challenges were addressed by refining campaign
creatives and messaging, allowing the acquisition strategy to better align with
advertising platform requirements.

® Multi-Channel User Acquisition:

Campaign infrastructure across Meta, Google, third-party networks, influencers,
and organic channels reduced dependence on a single acquisition source.

® Better Performance Visibility:

KPI dashboards, conversion funnel analysis, keyword monitoring, and weekly
reports provided clearer insight into marketing performance and
optimization opportunities.

® [mproved Engagement Framework:

Push notifications, engagement planning, app review monitoring, and rating
strategies established a foundation for stronger retention and repeat usage.

® Expanded Brand Awareness:

Influencer outreach, reels, video content, social creatives, and advertising
campaigns helped strengthen the application's presence among audiences
interested in Al companionship and virtual relationships.
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® Continuous Optimization:

Regular reporting, keyword tracking, creative testing, campaign analysis, and
competitor monitoring created an ongoing optimization process rather than
relying on one-time marketing activities.

Through a combination of App Store Optimization, paid acquisition, engagement strategy,
influencer marketing, conversion optimization, and performance analytics, Interactive
Girlfriend Date.Al was positioned with a more scalable and measurable marketing
framework for growth in the rapidly expanding Al companionship market.
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